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Axeptio is a CMP Consent Management Platform
 
SaaS solution for managing user consents and 
compliant with international data protection 
regulations
 







MARKETING CONSENT

3 types of user consent alongside the customer journey

DATA CONSENT

CONTRACTUAL CONSENT

ANONYMOUS USER

ADRESSABLE USER

IDENTIFIED USER

CUSTOMER

 

 

 



Online Terms & Conditions 

Contractual Consent



The Current State of Online Terms & Conditions 

• Links are not very visible

CHECKBOX

• PDF or static page format
 
• Long and uninterrupted text
 
 
• Poorly optimized for mobile 
 
• Often Out of date 

•
 

Storage issues
 
•
 

Many frictions in the user experience
 



#1 Out Of Date



#2 Storage Issue

https://photos.tf1.fr/0/0/conditions-generales-tf1-sept-1-2025-
a4dac7-b2e62d-0@1x.pdf

https://https//photos.tf1.fr/0/0/conditions-generales-tf1-sept-1-2025-a4dac7-b2e62d-0@1x.pdf


#3 Broken User Flow

https://drive.google.com
/file/d/1wjYefqVfosiNugWsaDVJf

MPGmzDiUKXB/view

https://drive.google.com/file/d/1wjYefqVfosiNugWsaDVJfMPGmzDiUKXB/view


67% of travelers never read the booking 
conditions before booking their flight, 

accommodation, or any other aspect of their trip.

The True Cost of Mismanaged Tems & Conditions

Seven out of ten French people do not read the 
T&Cs: 21% of those surveyed “never” read them, 

and 48% ‘rarely’ do so. Only 7% read them 
“systematically.”

It would take 6h52
to read 256 pages of T&Cs

on SNCF's website

OpinionWay survey for Internet Society France

Travolution - Two-thirds of travellers don't check 
policies before booking research finds

UFC Que Choisir Study



IMPROVED UX, HIGHER CONVERSION

 
 

The Role of Terms & Conditions in the User Journey

 
 

 
 
 

 
 
 

 
 
 
 
 
 

 
 
 
 
 
 

Clarity
 

Legible T&Cs
reduce confusion

Reassurance
 

A guiding tone 
eases distrust and 

legal anxiety

Smooth Journey
 

Well integrated 
T&Cs reduce 

drop-offs

Trust
 

Understanding 
what one agrees 
to, builds trust 
with the brand

Conversion & 
Performance

 
A transparent 

experience boosts 
conversion rates





Powerful search 
bar that highlights
relevant articles

Direct access to a clear
contract overview

Information broken 
into clear, digestible 
and interactive screens

Emphasis put on icons
and infographics

T&Cs available in
a single click

Terms, le Légal Design intégré à l'expérience utilisateur Turn Your T&Cs into a True Source of Trust



 
 
 

Each modification 
becomes an 

opportunity to 
further boost 

user 
engagement.

Granular version management for a better UX



Fewer complaints, 
greater legal peace of mind.

•

•
•

Each opt-in is timestamped, versioned, and 
archived with the exact content shown
Contractual proof in case of disputes or complaints
Legal obligation to archive contract records. With 
Terms all contract versions are centralized and 
accessible in one place

BOOST BOTH YOUR LEGAL AND BUSINESS KPIs OPTIMIZE YOUR PROCESSES

Master Your Updates and 
Be Autonomous

•

•
•

Precise selection of the version to deploy in 
production
Modification history to track project evolution
Transparent version management: each 
update is traceable and controlled



Turning Consent into an Asset
Takeaways

• Client is king
• Be transparent
• Make it attractive
• Measure 
• Treat consent as an opportunity


